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Website content checklist

The pages and trust signals a practice site needs, so nothing important gets left off.

01   Core pages

Every practice site needs these. Map them before anyone starts building.

A services page listing what you offer

Bookkeeping, VAT, year-end accounts, tax, payroll, advisory.

A "who we help" page for your niche

The client type and sector you serve, in their words.

An about or founder page with a real photo

People buy from a person they can see.

A contact page with a clear enquiry form

02   Pricing and credentials

The two things a prospect most wants to see, so do not bury them.

Pricing, or clear "from" pricing, on the site

Even a starting figure beats "contact us for a quote".
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Your qualifications, spelled out

Your professional-body membership

Show the logo only if you are entitled to display it.

03   Trust and compliance

The pages and statements that show you trade properly. Practical hygiene, not legal advice.

A privacy notice covering how you handle client data

Your regulated-status statement, if it applies to you

An SSL certificate, so the padlock shows

A cookie and consent banner if you run analytics
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