CHECKLIST

Digital Royalty

BUSINESS ADUVUISORY LAUNCH PROGRAMME . PLAN A SITE THAT SELLS ADVISORY

Advisory site map and page planner

Every page, its single job, and the call to action that belongs on it.

81 The core pages

One job and one call to action per page.

U

Home: your one-liner and who you help, then proof, then a call to action.

Services: your offers as packages, from the diagnostic to the retainer.

D About: your experience, credibility and a human photo, tied to their problem.
D Insights: a post or two that show your authority.

Contact/book: an obvious, easy next step.

o2 The basics

O
O

A privacy notice link and a subtle scope note.

A single, consistent call to action across the site.

PREFER THIS DONE FOR YOU?

Want this planned and built for you? Talkto us

It’'s one of the things we build — hand it over and skip the DIY. - digitalroyalty.co.uk



https://digitalroyalty.co.uk/industries/business-advisory/launch-programme/website/

