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Analytics setup

The short list to get numbers you can trust.

01   Get it installed before launch

You’ve chosen a tool — GA4, or a privacy-friendly option like Plausible or Fathom.

The tracking code is on every page, not just the homepage.

It’s live before launch, so day-one data is captured.

Google Search Console is connected, to show what people search to find you.

02   Do it in a way that respects privacy

You’re a firm handling sensitive matters — get consent and data handling right.

A consent banner is in place if your analytics needs one.

IP addresses are anonymised where the tool allows.

Your privacy policy names the analytics you use.

You’ve avoided tools that hoard personal data you don’t need.

W E  C A N  D O  T H I S  F O R  Y O U

Analytics that respects consent and still gives you usable numbers is fiddly to wire up — we set this up for firms, cookie banner and all.  

digitalroyalty.co.uk

03   Prove the numbers are real

You loaded a live page and saw your own visit in real time.

Key actions — form sends, clicks to call or email — register as events.

You know the handful of numbers you’ll actually check each month.

A monthly reminder is set, so the data gets used.

P R E F E R  T H I S  D O N E  F O R  Y O U ?

Want this measured from day one?

It’s one of the things we build — hand it over and skip the DIY.  ·  digitalroyalty.co.uk
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