Digital Royalty CHECKLIST

LAW FIRM LAUNCH PROGRAMME . ADD A WORKING CONTACT FORNM

Contact-form test

A quick pass to prove your form really works.

o1 Before you test

U

The form asks only for name, email and a message — nothing that puts people off.
D Required fields are marked, and it explains anything it rejects.
D The submit button says what it does (e.g. “Send enquiry”).
D A short privacy line tells people how their details are used.

g2 Send areal test enquiry

Fill itin as a client would — once on a phone, once on a computer.

U

You submitted the form and saw a clear thank-you or confirmation.
The enquiry landed in the right inbox within a minute or two.

D [t didn’t land in spam — check the junk folder too.
D The sender’s email came through, so you can actually reply.

o3 Make sure you never miss one

O

Notifications go to an inbox you check every day.
D A second address is copied in, in case one is missed.

D Submissions are also stored somewhere, in case email ever fails.
D An auto-reply lets the client know you've got their message.

WE CAN DO THIS FOR YOU

A form that quietly fails is the most expensive bug on a law firm’s site — we build contact forms that deliver reliably and keep a stored copy, so

nothing is ever lost. digitalroyalty.co.uk

PREFER THIS DONE FOR YOU?

Rather we built the form? Build it with us

It’'s one of the things we build — hand it over and skip the DIY. - digitalroyalty.co.uk



https://digitalroyalty.co.uk/industries/legal/launch-programme/website/

